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MATERIA: INGLES

INSTRUCCIONES GENERALES Y VALORACION
Estructura de la prueba: la prueba se compone ¢iextmcon preguntas. Lea todo el texto cuidadosgemeproceda a responder

lengua inglesa las preguntas en el papel de examen.
Puntuacion: la calificacion maxima total sera dgpifitos, estando indicada en cada pregunta sugmidtuparcial.
Tiempo: 1 hora.

Shopping Tourism

Shopping is becoming an increasingly relevant camepbin tourism. Shopping has developed into ardetent factor affecting

destination choice, an important component of #eegal travel experience and, in some cases, tiseimportant motivation for
travelling. So destinations have an immense oppiiytto influence this new tendency in the markgdeveloping authentic and
unique shopping experiences that add value to toeirstic offer while they reinforce their positimg. More importantly,

shopping is one of the major categories of todristgenditure, representing a significant sourceirmfome for national

economies both directly and through the many cammesto other sectors in the economy.

Even the United Nations World Tourism OrganizatftiNWTO) has written a report about the keys for shiecess of shopping
tourism. That report offers a summary of the imaonce and latest trends in shopping tourism, pdatiguin the emerging
markets of China and Brazil, offering some pratticderia to help destinations to promote thisfdnt, it is said that in the short
and medium term shopping tourism will be consobidads a key segment within the tourism industrgpading to its influence
in local economies and contribution to the constl@h of destinations and the creation of jobs

This report serves as a reference for the tourimhustry, both for strictly economic terms and digpits social and cultural
derivations, because shopping tourism has changed being a complementary factor when travellingb&ing a major
determinant in the tourists’ decisions about tpeaferred destinations.

QUESTIONS

1. Are the following statements TRUE or FALSE? Cop the evidence from the text. No marks are given faonly TRUE or FALSE.

a. Shopping tourism has emerged as something ggflyficant because on some occasions buyingeisnin idea to choose a destination.

b. What tourists buy and spend in their trips duasreally influence the general economy of a cgunt

c. One of the characteristics of shopping touristhat it does not contribute to develop the stahdéliving of the people who live in those destions.
d. The objective of shopping tourism is not onlynsthing related exclusively to money.

(Puntuacién maxima 4 puntos)
2. In your own words and based on the ideas in thiext, answer the following questions.

a. In what sense is the UNWTO report importantriing economies?
b. Why have people given so much importance toghgtourism in the last few years?

(Puntuacion maxima 2 puntos)

3. Find the words or phrases in the text that mean:
a. huge (paragraph 1)

b. origin (paragraph 1)

c. foundations (paragraph 2)

d. part (paragraph 2)

e. primary (paragraph 3)

f. favourite (paragraph 3)

(Puntuacién maxima 1,5 puntos)

4. Complete the following sentences. Use the apprigie form of the word in brackets when given.
a. If you (be) going to travel to a shiog@rea, you (have) to prepare a lotafey.
b. Sometimes the travelers visit thesemercial cities (be) not considerate thighenvironment.
¢. Shopping tourism is (expensive) tihar kinds of tourism, which is why my boyfriend (hate) it.
(go) to China last summer armlly (buy) a lot of things.
e. Have you ever (visit) emerging coasatsuch as India or China, where you can purclfase) different kinds of objects?

(Puntuacién maxima 2,5 puntos)



SUGGESTED ANSWERS

1.
a) True. "Shopping has developed into a determinant faaftecting destination choice, an important
component of the general travel experience ansipiine cases, the most important motivation for thange"

b) False.More importantly, shopping is one of the majoregatries of tourists’ expenditure, representing a
significant source of income for national econonbeth directly and through the many connectionsther
sectors in the economy.

c) False.In fact, it is said that in the short and mediwmt shopping tourism will be consolidated as a key
segment within the tourism industry, accordingttinfluence in local economies and contributiorthe
consolidation of destinations and the creatiojob$

d) True. This report serves as a reference for the toumsiuastry, both for strictly economic terms and also
for its social and cultural derivations.

2.
Key ldeas

a) The UNWTO report is crucial for emerging countriescause they refer to some tendencies in
tourism and how these trends can influence not thrdygeneral economy of a country but also can be
a significant aspect when creating new job and s@eial opportunities.

b) Because in the last few years shopping tourisnturagd out to be the main reason why people
choose a destination when being a tourist and lthageo another country, which is something that
was not so common a few years ago.

3. Synonyms
a) immense
b) source

C) criteria

d) segment
e) major

f) preferred

4.

a) are-were / have-will have-would have
b) who-that / are

c) more expensive / hates

d) went / bought

e) visited / purchase



CRITERIOS ESPECIFICOS DE CORRECCION
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CRITERIOS ESPECIFICOS DE CORRECCION
ASIGNATURA INGLES

Tiempo: 1 hora

La prueba consistira en el “andlisis” de un texdéoud idioma extranjero (inglés en este caso),afgjuaje comun, 1
especializado. El alumno dispone de un texto ceguptas. A partir del texto propuesto, el estudiamspondera
cuestiones relacionadas con el texto, que serdepldas y respondidas por escrito en el mismo ali@n ayuda ¢
diccionario ni de ningun otro material didacticd.t&xto contendra alrededor de 250 palabras y sopoesion n
exigira congimientos especializados ajenos a la materia deuaba. La puntuacion total del examen seré (
puntos. Al comienzo de la prueba se incluirdn unsisucciones generales para la realizacion deisaenenen lengy
castellana. El resto de la prueba est®talmente redactada en inglés, y el alumnodusaclusivamente la leng
inglesa en sus respuestas.

Valoracién objetivos de cada una de las respuestas:

Pregunta 1 Hasta 4 puntos. Se trata de medir exclusivamient®mprension lectora. El alumno debeecidir s
cuatro frases que se le presentan son verdaddedsas, copiando a continuacién Unicamente el feayondel text
que justifica su eleccion. Se otorgard 1 puntogaaofa apartado. Se calificara con 0 puntos la opeliégida que n
vaya justificada.

Pregunta 2 Hasta 2 puntos. Se pretende comprobar dos dastriez comprension lectora y la expresion es
mediante la formulacion de dos preguntas abiemt&sed alumno debera contestar basdndose en lamadain de
texto, pero utilizado sus propias palabras en la respuesta. Cadaeuaa greguntas valdra un punto, asignandos
puntos a la comprensién de la pregunta y del tgxo5 a la correccion gramatical de la respuesta.

Pregunta 3 Hasta 1,5 puntos. Esta pregunta trata ddinmel dominio del vocabulario en cuanto a la campion s
refiere. EI alumno demostrara esta capacidad lmadio en el parrafo que se le indica un sinénimecwado &
contexto, de seis palabras o definiciones. Se adjt&l0,25 por cada apartado.

Pregunta 4 Hasta 2,5 puntos. Con esta pregunta se pretemdprobar los conocimientagamaticales del alumr
tanto e el plano morfolégico como sintactico. Se pres@mtaoraciones con huecos que el alumno d
rellenar/completar. En algunos casosdi@n que usar la forma correspondiente de la maldéda entre parénte
mientras que en otros tendran que completar lebgzalgue falta en el hueco. Se adjudicara 0,25 a Bageco e
blanco”.




